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Course card

	Course title
	Graphic design


	Semester (winter/summer)
	winter / summer
	 ECTS
	3


	Lecturer(s)
	dr Marta Niedbał
	


	Department
	Institute of Art & Design
	


Course objectives (learning outcomes)

	The course expands the student's knowledge in creating clear graphic communications. The student develops the ability to consciously build relationships between content and the graphic form of a visual message, integrating aesthetic and informational functions. The training focuses on further developing imagination and synthetic thinking, utilizing signs and symbols, and refining the skills of a graphic designer using both analog and digital technologies. The student explores complex issues related to web environment design and learns the principles of designing for screens, taking into account various resolutions.


Prerequisites

	Knowledge
	Understands the principles of composition and the basics of typography.

	Skills
	Has the ability to use graphic design software. 

	Courses completed
	


	Course organization

	Form of classes
	W (Lecture)
	Group type

	
	
	A (large group)
	
	K (small group) 
	
	L (Lab)
	
	S (Seminar)
	
	P (Project) 
	
	E (Exam)  
	

	Contact hours
	
	
	
	45
	
	
	


Teaching methods:

	-  Presentation of the project scope planned for the semester, including all required project elements, a timeline for each stage, and documentation requirements.

-  Consultations on initial project assumptions.

-  Corrections and feedback on subsequent stages of project execution.

-  Preparation of multimedia presentations: fundamentals of brand book design, latest trends in graphic design.

-  Instruction on using graphic design software.

-  Consultations on final project presentations.


Assessment methods:

	
	E – learning
	Didactic games
	Classes in schools
	Field classes
	Laboratory tasks
	Individual project
	Group project
	Discussion participation
	Student’s presentation
	Written assignment (essay)
	Oral exam
	Written exam
	Other

	
	
	
	
	
	
	X
	
	X
	
	
	X
	
	


	Assessment criteria
	 The student’s work is assessed through a semester review; the final grade is determined based on a weighted average of grades from individual exercises and the final presentation assessment.

Projects completed during the course must be presented as screen-based presentations following the given guidelines and showcased during the final review.

The presentation should include not only the final works but also key stages of the creative process, demonstrating the author's progress and development path.

The evaluation criteria include: active participation in classes, completion of all exercises according to the given objectives, timely submission of assignments, online presentation (both the multimedia presentation and the way the project is presented are assessed), and file archiving according to university requirements.

Assessment criteria for individual exercises: functionality, aesthetic value, originality of the project’s form, technical quality, and engagement during classes.


	Comments
	


Course content (topic list)

	The course covers a wide range of tasks related to various aspects of graphic design, from logo design and posters to publications, visual identity, and simple icon systems.


Compulsory reading

	- Adrian Shaughnessy, „Jak zostać dizajnerem i nie stracić duszy, Karakter, Kraków 2012; 

- Bo Bergstrom „Komunikacja wizualna” PWN



Recommended reading

· Deyan Sudjic „Język rzeczy” Wydawnictwo Karakter 

· Robert Bringhurst, „Elementarz stylu w typografii", Design Plus, Kraków 2007;

· https://www.behance.net/
· https://muz.li/
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