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Course card
	Course title
	Packaging and POS


	Semester (winter/summer)
	winter / summer
	 ECTS
	5/4


	Lecturer(s)
	Dr Katarzyna Wojdyła
	


	Department
	Institute of Art & Design
	


Course objectives (learning outcomes)

	The aim of the course is to highlight the role of packaging and display materials in the process of building a contemporary brand image.

The course introduces fundamental theoretical and practical aspects of packaging and POS material design. It combines hands-on exercises with short lectures


Prerequisites

	Knowledge
	— Demonstrates basic knowledge of typography-related issues

— Is familiar with contemporary trends in visual communication

— Possesses fundamental knowledge and terminology related to building a visual message

	Skills
	— Has basic skills in applying various techniques and methods for digital image creation

— Understands the relationship between the form of their design project and the message it conveys

— Uses industry-specific terminology

— Knows and utilizes graphic editing software, particularly vector, raster, and 3D imaging programs.

	Courses completed
	


	Course organization

	Form of classes
	W (Lecture)
	Group type

	
	
	A (large group)
	
	K (small group) 
	
	L (Lab)
	
	S (Seminar)
	
	P (Project) 
	
	E (Exam)  
	

	Contact hours
	
	
	
	45
	
	
	


Teaching methods:

	Short lectures introducing each design exercise (lectures will include content based on English-language subject literature, such as links to English-language websites, articles, books, and audiovisual materials)

Manual exercises combined with digital work

Individual and group consultations on progress in the design process

Consultations aim to inspire development and expand students' skills; if needed, effective motivation techniques, including motivational and evaluative discussions, will be applied during consultations

Semester group review — during the review, students must present their completed exercises in the form of visualizations, prototypes, or digital prints.


Assessment methods:

	
	E – learning
	Didactic games
	Classes in schools
	Field classes
	Laboratory tasks
	Individual project
	Group project
	Discussion participation
	Student’s presentation
	Written assignment (essay)
	Oral exam
	Written exam
	Other

	
	
	
	
	
	
	50/45
	
	
	
	
	
	
	


	Assessment criteria
	 A student receives an excellent grade if they:

— Complete all assigned exercises according to the given instructions and within the specified deadline

— Show progress in their design work, systematically present their projects for consultation, seek, analyze, independently develop their skills, and expand their knowledge

— Are active in class and engage in individual exercises

— Present projects that demonstrate aesthetic quality and careful execution

— Attend the semester review

— Submit project files for archiving

— Have missed no more than two classes without providing a valid excuse.


	Comments
	


Course content (topic list)

	— Materials used in packaging: glass, plastics, metal, and others

— Structural design vs. graphic design (flexible, semi-flexible, and rigid packaging)

— Design of a packaging series and accompanying POS materials for a single brand's products

— Formal requirements in packaging design (food, cosmetics, pharmaceuticals)

— Printing and finishing techniques

— Eco-friendly trends in packaging development


Compulsory reading

	"Czym jest projektowanie opakowań"— Giles Valver, ABE Dom Wydawniczy, 2009 

"Creative Packaging Structures"— SendPoints, 2019
www.packagingoftheworld.com
www.lovelypackage.com
www.young-package.com


Recommended reading

"The packaging designer's book of patterns" — G.L. Wybenga, L. Roth,  Wiley, 2013

"Structural Packaging" — Paul Jackson, Laurence King, 2012

"Cut and fold techniques for promotional materials" — Paul Jackson, Laurence King, 2013

"BranD" — quarterly
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