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Course card

	Course title
	Product design II


	Semester (winter/summer)
	winter
	 ECTS
	4


	Lecturer(s)
	mgr Michał Tokarski
	


	Department
	Institute of Art & Design
	


Course objectives (learning outcomes)

	1  Description and analysis of product design issues for a specific audience (target group).

2  Analysis and exploration of design areas.

3  Students undertake a design topic in relation to market needs, analyzing, researching, and gathering knowledge about existing solutions in the chosen area.

4  Students learn to work in a design team, acquiring skills in collaboration, communication, and project management.

5  Developing awareness of the entire "life cycle of an object."

6  The design process is based on expanding skills in drawing, three-dimensional models, visualization, modeling, and prototyping.

7  Students use professional CAD graphic software.

8  Students learn analytical thinking, gathering and organizing information, and formulating design assumptions (economic, ecological, ergonomic, social, semantic, functional, technological).

9  They develop skills in creative and innovative thinking, building sensitivity to observed design problems.

10  They acquire the ability to create diverse concepts based on design assumptions.

11  They refine skills related to project presentation.

12  The course deepens knowledge in specialized product design and serves as another step in preparing students for a career in product design.


Prerequisites

	Knowledge
	  Understands the importance of innovation in the design process

  Is able to identify and consider user needs in the design proces

	Skills
	  Ability to search, process, and analyze information from various sources

  Ability to independently recognize and solve design problem.

	Courses completed
	


	Course organization

	Form of classes
	W (Lecture)
	Group type

	
	
	A (large group)
	
	K (small group) 
	
	L (Lab)
	
	S (Seminar)
	
	P (Project) 
	
	E (Exam)  
	

	Contact hours
	
	
	
	45
	
	
	


Teaching methods:

	1. Introduction to the course topics.

2. Familiarization with the themes.

3. Independent student work with individual/group consultations.

4. Project approval.

5. Model-making.

6. Presentation and discussion of projects.

7. Evaluation.

The course is conducted through joint discussions as part of consultations on student design projects, both individually and in teams.


Assessment methods:

	
	E – learning
	Didactic games
	Classes in schools
	Field classes
	Laboratory tasks
	Individual project
	Group project
	Discussion participation
	Student’s presentation
	Written assignment (essay)
	Oral exam
	Written exam
	Other

	
	
	
	
	
	X
	X
	X
	X
	
	
	
	
	


	Assessment criteria
	 Evaluation is based on the project review, creative approach to exercises, student engagement in task execution, and attendance. 


	Comments
	


Course content (topic list)

	The task involves designing an object that meets the criteria for a randomly assigned target group or user (e.g., athlete, nomad, traveler, senior, reader, homebody, worker). The project encourages the exploration of unconventional or innovative, original solutions. Students analyze the specific topic and area, testing, modeling, and examining their interdependencies to generate new forms and design, material, or functional solutions. The object should be developed in a manner suitable for execution and potential implementation. Work can be conducted individually or in groups.


Compulsory reading

	1. Raymond Guidot, Design 1940-1990: Wzornictwo i projektowanie, Wydawnictwo Arkady, Warszawa 1998 

2. Herbert Read, Sztuka a przemysł. Zasady wzornictwa przemysłowego, Państwowe Wydawnictwo Naukowe, Warszawa 1964 

3. Don Norman, Dizajn na co dzień, Wydawnictwo Karakter, Kraków 2018 

Charlotte Fiell, Peter Fiell, Design. Historia projektowania, Wydawnictwo Arkady, Warszawa 2018


Recommended reading
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